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business activities. With its fi fty labels, UMG possesses a 
vast catalogue made up of the full variety of musical genres 
and local and international repertoires. 

UMG’s prestigious classical-music labels signed many 
new artists in 2010. Decca and Deutsche Grammophon 
(which celebrated 111 Years of Excellence in 2010) signed 
sopranos Aleksandra Kurzak (Poland) and Mojca Erdmann 
(Germany), cellist Alisa Weilerstein (United States), violinists 
Lisa Batiashvili (Georgia) and Mikhail Simonyan (Armenia), 
and guitarist Milos Karadaglic (Montenegro). In 2011, UMG 
will offer unique recordings to mark the 60th anniversary of 
Daniel Barenboim’s performing debut. 

Artists and their repertoires’ diversity remain a priority 
for UMG, which fi nds and cultivates talent from all walks 

Encouraging creation in all its diversity
Vivendi has the responsibility of producing and distrib-

uting its content in all its diversity. This content must respond 
to the curiosity of present and future generations as well as 
their desire to express their talent or to get involved in the 
cultural industries. The latter are sources of jobs and wealth 
creation. This diversity nourishes intercultural dialogue (see 
p. 78) encouraged by our business activities – music, fi lm, the 
Internet, and video games.

Diversity in talent and music repertoires
As the world leader in recorded music, music publish-

ing, and digital music distribution, Universal Music Group 
has made diversity a strategic axis of development for its 

Our specifi c issues

Promoting cultural diversity 
Vivendi invests massively in creation (€2.4 billion in 2010) and recognizes culture as one of the pillars 
of sustainable development because it stimulates creativity, facilitates dialogue between peoples, 
and strengthens social cohesion. Encouraging diversity in music repertoires and cinematic 
expressions, promoting local talent and sustain cultural heritage are all objectives shared by the 
Group business units. Vivendi shares the vision of UNESCO, whose Convention on the Protection and 
Promotion of the Diversity of Cultural Expressions, which took effect in March 2007, states that cultural 
diversity is “a mainspring for the sustainable development for communities, peoples, and nations.”

a partner in international events, Vivendi is committed to promoting diversity in artistic expressions. above, from left to right: Playing for Change, 
invited by Vivendi to the avignon Forum; one of the artists featured at the Paris, Capital of World Music event supported by Vivendi; 
a master class at the Festival d’art lyrique in aix-en-Provence, of which Vivendi is the principal private partner.
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of life, such as the successful Benedictine nuns of the Abbey 
of Notre Dame de l’Annonciation in France, or the rock band 
Unheilig in Germany.

As it does each summer, Maroc Telecom organized the 
Jawla music caravan, an opportunity for some ten thousand 
spectators to enjoy concerts by local and international 
artists. Throughout the year, Maroc Telecom sponsors many 
cultural events, as the exceptional Orient Music Express 
Show in Casablanca that featured in March 2010 numerous 
Lebanese, Egyptian, Moroccan, French, and American artists. 

Finally, Canal+ promotes artists in all their diversity 
thanks to its regular music broadcasts such as L’Album de la 
semaine and La Musicale, which have featured such artists 
as Hindi Zahra (2011 Victoire de la musique award in the 
World Music Album category), V.V. Brown, Aloe Blacc, Féfé, 
Morcheeba, and the national orchestra of Syria.

Diversity in audiovisual and cinematic expressions
The main contributor to the development of audiovis-

ual and cinematic expressions in France, the Canal+ Group 
also plays a signifi cant role in Poland, Vietnam, the Overseas 
Territories, and Africa through its subsidiaries (Canal+ 
Cyfrowy, VSTV and Canal+ Overseas).

In France, Canal+ actively supports creation, fi nancing 
60% of the French fi lms approved by the CNC (the French 
national centre of cinematography), including 65% of the 
French-initiative fi lms alone (133 fi lms out of 203). Canal+ 
has also invested 28 million euros this year in fi lms with 
budgets of under 4 million euros, in conformity with its 
commitments to fi lm industry organizations.

Cinematic diversity is one of the pillars of the Canal+’s 
editorial line; 90% of its subscribers say that the fi lms it 
offers are of varied genres, and 88% were satisfi ed with the 
movie offering as of late 2010, compared to 60% in 2003. That 
level of subscriber satisfaction is the result of a particularly 
rich, innovative, and original programming – a strong point of 
Canal+ for many years now. 

The fully-owned Canal+ Group subsidiary StudioCanal 
also promotes the expression of that diversity through its 
demanding policy regarding production, distribution, and 
promotion of cinema heritage. Through its subsidiaries in the 
UK (Optimum Releasing) and Germany (Kinowelt), Studio-
Canal fi nances and accompanies ambitious productions – 

Focus

Cultural diversity, a challenge for the 21st century
Divina Frau-Meigs, media sociologist (Sorbonne nouvelle university) and expert for unESCo, 
the European union, and the Council of Europe

Cultural diversity is one of the 
challenges of the 21st century, where 
it will be necessary to invent a way of 
living together globally despite the fact 
that we don’t share the same culture, 
and – to the possible extent – promote 
reciprocity between cultures at 
very different levels of creativity 
and participation. This heavy task of 
building cultural pluralism must not fall 
solely on the shoulders of the public 

authorities. it should also be shared by 
public, private, and civic partnerships, 
wherein the various participants 
work for the benefi t of young audiences 
by offering them rich content to 
support their need for expression and 
creation with total independence. The 
social and cultural responsibility of 
major international groups, therefore, 
is engaged; it consists in ensuring that 
creative industries’ talent pool, made 
possible by digital technology, provides 
opportunities for expression, creativity, 

and employment for everyone. To play 
their part in sustainable development, 
the new generations need to understand 
that culture is a means of promotion 
that can benefi t from the enlightened 
facilitation by media professionals. 
The latter will benefi t from the returns 
of a mode of cultural consumption that 
will not be only guided by marketing, but 
also by an educated curiosity sensitive 
to the value of works of the mind in the 
full richness of their manifold linguistic 
and media facets.

2010 2009

French popular music 41.6% 42.7%

International popular music 24.2% 20.4%

Compilations 18.9% 19.6%

Classical 4.5% 4.7%

Jazz 3% 4.6%

Rap 2.2% 2.9%

Movie soundtracks 0.8% 2.2%

Techno/Dance 2.2% 1.6%

World Music 2.6% 1.3%

2010 2009(2)

Pop 26% 24%

Rock 17% 20%

Rap 17% 11%

Country 14% 12%

Urban/R&B 9% 11%

Latin music 4% 5%

Movie soundtracks 3% 5%

Classical 2% 2%

Jazz 2% 2%

Other 7% 9%

(1) Except for revenues generated by streaming services and non-music 
videos.
(2) Due to a change in the calculation method for 2010 (extended scope) 
and for better consistency, data for 2009 have been recalculated.

Breakdown of revenues from UMG 
physical sales in France by music genre

Breakdown of revenues from 
UMG physical and digital sales 
in the USA by music genre(1)

of umG sales were 
accounted for by local artists 
in a 59-country scope60%

More than 

of subscribers say they 
are satisfied with Canal+’s 
film offering88% 
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Since 2009, Vivendi has supported the Institut spécialisé dans les métiers 
du cinéma in ouarzazate, morocco and is a founding partner of Rencontres 
sous la tente. The Group contributes to finance training and accompanies 
students in producing their film projects.

French initiative films pre-purchased by the channel, and  
19 second films, or 14%). The channel also created the  
label Tomorrow’s filmmakers to encourage art-house films.

In addition to its scouting program Repérages, Canal+ 
develops specific programs for spotting new talent. Special 
emphasis is given to writing and directing television series 
(La Nouvelle Trilogie) and short films (La Collection). In 2010, 
Canal+ supported some forty audiovisual works for a budget 
of some 1.5 million euros.

StudioCanal actively contributed to accompanying 
young filmmakers by distributing many first films in theaters, 
such as Une exécution ordinaire and L’amour c’est mieux 
à deux in France, Four Lions, Gainsbourg (vie héroïque), and 
Cracks in the UK, and Mount St.Elias and Die Zwei Leben 
des Daniel Shore in Germany.

The Group’s other business units also participate in 
discovering and promoting young talent (see Dave Stohl’s 
point of view p. 23).  

Contributing to strengthening production 
capacities in Africa

By choosing to promote diversity in artistic expressions 
on the different continents where the Group operates,  
Vivendi aims at strengthening local cultural production 
capacities, in particular in Africa. 

Universal Music France has signed some of the great-
est African artists, including Salif Keita, Youssou N’Dour, 
Souad Massi, and Tinariwen – all talents whom the launch of 
OFF TV in 2010 has given a special new forum for expression 
(see focus p. 60).

To accompany Malian author-composer and per-
former Salif Keita in his desire to promote talent in Mali and 
the neighboring countries, Vivendi continues its professional 
training program for sound engineers in Mali. Launched in 
partnership with UNESCO in 2006, this long-term program is 
aimed at consolidating professional cultural skills in Mali. 
The seventh training session aims at developing the trainees’ 
skills in live sound recording. It takes place along with the 
second edition of the Festival des jeunes talents (Young 
Talent Festival) in Bamako (March 2011), of which Vivendi is 
a founding partner.

During the summer of 2010, the Canal+ Cinéma  
channel took part in the commemoration of the 50th anniver-
sary of African independence by giving African cinema  
a place of honor in its programming. Some fifteen films  
were broadcast, one title for each country, on the date  
of the corresponding anniversary.

Canal+ Afrique, a subsidiary of Canal+ Overseas and 
an official partner of the FESPACO (Panafrican Film and  
Television Festival of Ouagadougou), regularly supports  
African directors. In 2010, it co-produced several feature-
length films such as Kabananko by Fatoumata Binta-Alpha 
Bah (Guinea), Le Sanctuaire by Boubakar Diallo (Burkina 
Faso), L’Enfant de rêve by Jean Roke Patoudem (Cameroon), 
Dakar Trottoirs by Hubert Laba Ndayo (Senegal), and Le Poids 
du serment by Daniel Kollo Sanou (Burkina Faso). Canal+ 

like Brighton Rock, Attack the Block, The Awakening, and 
Tinker, Tailor, Soldier, Spy – and co-productions. StudioCanal 
is an essential partner for producers and directors around 
the world; it has become the leading partner for independent 
producers in the UK. In 2010, StudioCanal reviewed 550 
screenplays and worked with twelve French and thirteen  
foreign producers. During the year, StudioCanal also acquired 
a significant share in the Belgian animation and 3D studio 
nWave. That investment was crowned with success from its 
very first year with the distribution of Sammy’s Adventures in 
over 40 countries. 

Canal+ Poland Cyfrowy was awarded the Special Prize 
for the Patron of the Polish cinema by the Polish Film  
Institute Board during the 35th Polish Feature Films Festival. 
The prize recognizes the channel’s support for Polish cinema 
through its investments (which have supported 150 produc-
tions, films, and documentaries in fifteen years) as well as 
through its programming.

Promoting young talent
Discovering, developing and building the career of 

young talent is a key element of the Vivendi Group’s policy 
aimed at encouraging creation in all its diversity. 

Universal Music Group makes a point of promoting and 
developing a new generation of artists. Throughout the world, 
they have posted some of 2010’s best sales figures and have 
won many awards and prestigious distinctions, in every rep-
ertoire (see p. 58 and 59).

The Canal+ Group makes special efforts to discover 
talent and support young directors. In 2010, 114 first films 
were shown on the Group’s channels (27% of the films broad-
cast). Canal+ supported more than 54 first and second 
French films (pre-purchase of 35 first films, or 25% of all the 
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Afrique also supports many productions of fi ction, docu-
mentary, series, and other programs, for example with the 
launch of + d’Afrique in late 2010. 

Promoting heritage
The diversity of cultural expressions is a common herit-

age of humanity that must be celebrated and preserved for the 
benefi t of all. Vivendi contributes to the transmission of that 
heritage via its editorial programming and its ambitious poli-
cies of digitization of the content it produces and distributes.

Universal Music Group, a pioneer in this area, continued 
its program of digital reissues in 2010 by making content 
available that had disappeared from the physical catalogue 
of its labels. 

In January 2011, UMG donated a collection of more 
than 200,000 recordings produced by its labels between 
1926 and 1948 to the Library of Congress in Washington, DC. 
The metal and resin disks and magnetic tapes are historic, 
out-of-print recordings that have never been reissued, and 
constitute a veritable treasure for lovers of jazz, blues, 
country, and classical music. This priceless heritage, which 
includes original recordings by revered artists like Billie Holi-
day, Louis Armstrong, and Bing Crosby, will be processed and 
digitized, guaranteeing that the music and sounds that have 
marked past generations will be remembered and available 
to future generations. 

Via its very rich digital offering, the Canal+ Group also 
contributes to leveraging cinema heritage. With more than 
8,800 content items – nearly half in High Defi nition – acces-
sible via multiple media, CanalPlay can lay claim to having 
the fi nest cinema offering on the French Video on Demand 
(VoD) market.

StudioCanal contributes to promoting and extending 
knowledge of cinema heritage through worldwide marketing 
of its catalogues.

With more than 10,000 fi lms and audiovisual works 
covering more than a century of the cinema, StudioCanal 

 Vivendi’s promotion 
      of languages in 2010 

Focus

>  36 languages sung 
by artists in the universal 
music France catalogue

>  51 fi lms subtitled  
in ten languages and 36 fi lms 
dubbed in six languages 
by StudioCanal

>  100% of the foreign fi lms 
(270 in 2010) broadcast by 
Canal+ were in multilanguage 
versions

>  5 languages available 
for the video game 
Guitar Hero®: World Tour 
from activision Publishing

>  8 languages available 
for the game World of 
Warcraft® from Blizzard 
Entertainment

>  11 languages available 
for the game StarCraft II®: 
Wings of Liberty from 
Blizzard Entertainment

>  2 languages (arabic 
and Tamazight) available 
in maroc Telecom’s mobile 
telephony offering

>  2 languages (arabic 
and French) offered by maroc 
Telecom’s portal menara 
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Vivendi promotes young talent: (above, from left to right) Georgian violinist Lisa Batiashvili, just signed by 
Deutsche Grammophon; Sonia Chironi and Julian Bugier, the young journalists who host L’info sans interdit 
on i>Télé; Brighton Rock, the fi rst feature-length fi lm by British director Rowan Joffe, co-produced by StudioCanal.

owns the most extensive catalogue of fi lms in Europe. In 
2010, 6% of investments were devoted to the preservation 
and maintenance of the catalogue – restoration of works, 
digitization of content to optimize viewing of fi lms on new 
media (VoD, mobile television, etc.), transfer of content to 
High Defi nition (more than 1,000 fi lms since 2003), and 
internationalization of the catalogue (subtitling or dubbing 
of fi lms).

StudioCanal, conscious of its responsibility in preserv-
ing this heritage, successfully launched the StudioCanal 
Collection, which gives new life to international treasures of 
the Seventh Art by remastering them in High Defi nition. This 
prestigious collection, distributed in nine countries, includes 
The Third Man, The Graduate, Ran, and The Lost Honor of 
Katharina Blum.
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