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Our environmental 
issues 
While operating in business sectors where exposure to environmental risks is relatively limited, 
Vivendi conducts a proactive environmental policy and maintains its vigilance in the area of health 
and radiofrequencies.

units. Ten new sites (out of a total of 117) were audited in 2010, 
including one GVT site. These audits revealed no signifi cant 
issues of non-compliance with applicable regulations; the 
main recommendations had to do with storage conditions for 
hazardous materials and fi re protection.

Certifi cations
Vivendi’s Corporate Headquarters and several Group 

business units have deployed EMAS (Eco-Management and 
Audit Scheme) or ISO 14001 programs for controlling envi-
ronmental impacts related to their respective activities. In 
conformity with the EMAS regulation, Vivendi’s Corporate 
Headquarters conducted a verifi cation audit to evaluate proper 
operation of the procedures put in place (see Amata Nowik’s 
point of view p. 69) and measure improvements in environmen-
tal performance. 

A proactive environmental policy
Reporting of environmental data

Vivendi has informed its business units about the future 
regulatory framework resulting from the French Grenelle laws. 

With GVT now integrated into the scope of reporting, 
the Group’s reporting protocol was presented to our Brazilian 
colleagues in order to coordinate data collection. 

External verifi cation of the environmental data has also 
been stressed. Two regional directorates of Maroc Telecom 
took special training courses in this area in preparation for the 
verifi cation work done by the Group’s Auditors.

Environmental compliance audits
As part of the Program of compliance with environmen-

tal, health and workplace safety standards, several environ-
mental audits were conducted in the different Group business 
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All together for the Earth Day: maroc Telecom’s Earth Day awareness raising campaign.©
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SFR continued the process of ISO 14001 certifi cation 
of its Environmental Management System. This program, 
started in 2005, now covers all the activities involved 
with deployment and maintenance of the mobile network 
(technical sites and masts), the principal tertiary sites, and, 
since 2010, fi xed-line operations and those of SRR (Société 
réunionnaise de radiotéléphonie). SFR plans to meet the 
most recent requirements for environmental performance 
at its new headquarters in Saint-Denis, set to be built 
in 2013.

Evaluation of suppliers and distributors
In 2010 Vivendi renewed its participation in the Carbon 

Disclosure Project Supply Chain Program, which collects infor-
mation on the environmental impacts of some 900 suppliers, 
thus enabling better assessment of the environmental impact 
of its supply chain. 

Activision Blizzard and Universal Music Group are 
continuing responsible packaging efforts with their principal 
distributors (WalMart and Best Buy) and have implemented 
new certifi cations and test programs with suppliers in order to 
ensure that their products contain no substances that are 
hazardous to consumers’ health.

SFR systematically includes its suppliers and subcon-
tractors in its Environmental Management System, for example 
by raising their awareness via a brochure called Mémento 
ISO 14001 on its environmental policy. Maroc Telecom is also 
strengthening this dimension in its purchasing policy.

The energy issue
Energy from renewable sources

The amount of renewable energy purchases is con-
stantly increasing in the Group. Such forms of energy are 
used, for example, when extending telecommunications 
infrastructures in certain countries where the Group’s oper-
ators are established. At Maroc Telecom, solar energy 
accounts for 15% of the energy supply to the base stations 
installed under the Pacte program, in particular in southern 
Morocco. The Group’s sub-Saharan subsidiaries use photo-
voltaic energy as an alternative solution for powering masts. 

Solar energy supplies more than 50% of their installed base 
in isolated rural areas (see p. 68), making it the leading 
energy source. 

SFR continued its experimentation with renewable 
energy sources in 2010, mainly for masts in pilot trials with 
photovoltaic and wind energy. Canal+ Calédonie is the fi rst 
Canal+ subsidiary to invest in photovoltaic to outfi t its sites. 
Finally, since 2005, seven Universal Music Group sites and 
eleven Activision Blizzard sites in California have contracted 
with energy suppliers who utilize renewable sources.

Control of energy consumption at Group sites 
and product eco-design

The Group business units endeavor to optimize energy 
consumption at their sites and develop environmentally inno-
vative products. SFR signed the French Telecoms Federation’s 
voluntary sustainable development commitment charter for 
the telecoms sector with the Ministry of the Environment (see 
Catherine Moulin’s point of view above).

Since 2009, Maroc Telecom has been deploying a major 
energy diagnosis plan in its regional divisions, associating its 
subsidiaries in its energy management policy. Canal+’s Happy 
Planet program comprises several initiatives aimed at reducing 
its environmental impact, and the network is now conducting 
an energy diagnosis of its sites in the Île-de-France Region. 
The diagnosis will give rise to an action plan for improving the 
environmental performance of those sites. 

Anticipating the requirements of the French Grenelle 
laws regarding display of ecological prices, since April 2010 
SFR has been informing its customers about the environ-
mental impact of the cellular phones it markets by display-
ing information on terminals’ environmental performance. 

Information and communication technologies 
will play a key role in the Low Carbon Economy
Catherine Moulin, Director, Health and Environment, SFR

Preserving the environment is becoming 
a key element of the digital economy. 
For SFR, the challenge is twofold. it entails, 
fi rst, stabilizing energy consumption in 
a context wherein uses are developing 
explosively, and secondly the contribu-
tion SFR can make to reducing emissions 
of greenhouse gases in French society 
thanks to the massive distribution of iCTs* 

in the sectors of transportation, health, 
education, construction, energy, 
etc. SFR is determined to deploy concrete 
solutions to these issues for companies 
and communities (remote meter reading, 
remote repair calls, cloud computing, 
video/telepresence, etc.). as for the 
general public, the objective is to enable 
customers to become eco-consumers. 
our Éco-avantage offer, our system for 
recycling used cell phones, our displaying 

environmental information on mobile 
devices, and the new, entirely eco-designed 
neufbox Evolution are all examples of what 
SFR is doing. This entire process is backed 
by an iSo 14001-certifi ed Environmental 
management System, which guarantees 
control over the Group’s processes 
and its impacts.

* Information and Communication 
Technologies.

SFR continued the process of ISO 14001 certifi cation 
of its Environmental Management System. This program, 
started in 2005, now covers all the activities involved 
with deployment and maintenance of the mobile network 
(technical sites and masts), the principal tertiary sites, and, 

(Société 
. SFR plans to meet the 

mobile devices 
collected by 
SFR in 2010351,359 
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In order to develop environmentally sound CD packaging 
solutions, as well as markings to inform consumers about the 
environmental impact of its products, UMG is actively partici-
pating in a working group begun by two trade associations, the 
Recording Industry Association of America (RIAA) and the 
National Association of Recording Merchandisers (NARM). 
UMG has provided information to all its labels about the use 
of recyclable polypropylene cases. 

All the Group business units also offer many paperless 
services (phone recharges, customer bills, etc.) in line with a 
responsible environmental approach.

Health and radiofrequencies
Attentive vigilance

The Group attentively monitors the results of scientifi c 
studies and changes in regulations regarding the effect of 
radiofrequencies on health. The Management Board, of which 
the Chairmen of SFR and Maroc Telecom are members, 
includes this issue on the agenda of its meetings. 

As part of its vigilance with regard to scientifi c research 
in the area of health and radioelectric waves, SFR associates 
itself with the research programs supported by the French 
public authorities. 

Internationally, 2010 was marked by the publication of 
the consolidated results of the Interphone study, following 
which the WHO (World Health Organization) updated Fact 
sheet n°193, concluding that “To date, no adverse health 
effects have been established for mobile phone use.”

SFR also maintains a high level of control regarding 
measurements of electromagnetic fi elds near masts. In 2010 
it asked independent laboratories to make 586 measure-
ments of fi elds, all of which were in compliance with the 
standards currently in force. 

Today, 100% of the terminals sold in the espace SFR sales 
outlets and on the online store (except for Apple products) 
show this information. This is a way for SFR to encourage 
customers towards environmentally responsible purchases. 

In the area of eco-design, SFR has been an innovator 
with the launch of the new neufbox modem-router and is 
extending the process to cover all its activities, including its 
SIM cards, sales outlets, and events. 

Maroc Telecom has been selling biodegradable tele-
phone cards for several years now, and since 2010 has been 
providing its customers with fully recyclable plastic bags.

Canal+’s renewal of its installed base of set-top boxes is 
also prompted by energy-saving goals. In 2010, a third of the 
total number of customer set-top boxes were replaced with 
new equipment that consumes less electricity.

The new neufbox Evolution 
is entirely eco-designed. its 
main environmental impacts 
have been reduced by 30 to 
50% compared to the previous 
generation. it consumes 
an average 30% less energy 
during operation. 

 Solar energy use in the Maroc Telecom Group 
Focus

Maroc Telecom Mauritel Sotelma Onatel Gabon Télécom/ 
Libertis

• More than 18,000 solar 
panels
•446 sites supplied

•165 sites supplied • 10,359 solar modules 
• 510 sites supplied

•  327 sites supplied • 945 solar panels
• 92 sites supplied

SFR includes a free 
hands-free kit in its mobile 
telephony packs that 
improves user comfort 
and reduces exposure 
to radiofrequency waves.
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The GSM & Health Committee of Maroc Telecom works 
in collaboration with the Moroccan telecommunications 
operators’ association (MATI) and the Moroccan telecommu-
nications regulation national agency (ARNT) to accompany 
regulatory requirements regarding radiotelephony in Morocco. 
Maroc Telecom complies strictly with standards for electro-
magnetic wave emissions defined by the ANRT, in accordance 
with the recommendations of the WHO. In 2010, Maroc  
Telecom stressed measurements of electromagnetic fields 
created by masts, among other areas. A training program in 
making test measurements was deployed in all the regional 
divisions who have been equipped with devices for evaluating 
emissions levels near masts. A measurement campaign at 
approximately 250 GSM/UMTS sites was conducted following 
this training course.

An approach based on dialogue
For several years, SFR and Maroc Telecom have carried on 

a constructive dialogue with stakeholders (consumers, resi-
dents’ associations, local municipalities) that contributes to 
keeping the latter informed about work to extend their radiote-
lephony networks and increase awareness as to the proper use 
of the operator’s services. 

Operators are attentive to the concerns of the affected 
parties (local authorities, residents, lessors) when programs for 
deploying new masts are begun. SFR participates in informa-
tional meetings during which proposed installations of masts 
are presented. In 2010, SFR took part in 316 such meetings. 
Maroc Telecom associates the representatives of the different 
regional divisions, as well as sales representatives, in dialogue 
with residents who want information on the proposed work.  
A file comprising regulatory measures, statements by equip-
ment manufacturers as to the compliance of their equipment, 
and the results of test measurements taken is presented during 
meeting with residents. 

Information is also available to customers and the  
general public on various media. Websites, sales spaces, news-
letters, and handbills provide information on the proper use of 
mobile devices, encouraging everyone to reduce their exposure 
to electromagnetic waves by wearing the earpiece available free 

of charge and providing information on the absorption rate of 
the devices and developments in the scientific research being 
conducted. SFR has distributed more than 15 million copies  
of the brochure My Cell Phone and My Health, published with 
the AFOM (the French association of mobile operators), in the 
past two years and in 2010 opened an informational website on 
radiofrequency waves, health, and mobile telephony. The inter-
active website lets Internet users ask questions and engage  
in dialogue with the operator about these topics.

In addition, in 2010 Maroc Telecom strengthened safety 
for technicians who work on masts, with specific measures 
regarding the precautions to be taken when preventive and  
curative maintenance work is done.

EMAS: A successful involvement
of headquarters employees
Amata Nowik, Director, Budget and Reports, Communications and Sustainable 
Development Department, Vivendi 

as EmaS correspondent at Vivendi’s  
corporate headquarters, and being in 
charge of the budget at the Communica-
tion and Sustainable Development  
Department, i work to raise providers’ 
awareness of our environmental  
commitments and reconcile budgetary  
and environmental constraints for  

our publishing and events activities.
Printing is done by printers who use 
vegetable-based inks (imprim’vert) and 
paper from sustainably managed forests. 
Publications are stored in a certified 
facility and their distribution is handled 
by a provider who controls Co

2
 emissions. 

we also contribute to recycling paper 
through our membership in Ecofolio. 
when organizing events, we give priority  

to certified venues, use of recycled and  
recyclable materials for building exhibits, 
and caterers who are involved in a sustain-
able development process (e.g. signatories 
of the united nations Global Compact). 
Following a training course on environmen-
tally responsible event design, we will be 
able to systematically compensate  
for the carbon footprint of the events 
organized by Vivendi.

Solar panels deployed on the roofs of Canal+ sites 
in new Caledonia encourage energy savings.
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