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Channels for every taste with Les Chaînes Canal+
At the core of Canal+ Group’s offering, Les Chaînes Canal+ channels 

offers fi ve premium-content channels, each with its own editorial line 
and identity: Canal+, Canal+Cinéma, Canal+Sport, Canal+Family and 
Canal+Décalé. Their programs are based on exclusivity, innovation and 
originality. 

Canal+ is a premium generalist channel offering a unique pro-
gramming format with recent fi lms on an exclusive basis, sports, news, 
American cult series, French fi ction, documentaries, and entertainment. 
Canal+’s strenghts are original creation, development of new talent, and 
exclusivity. 

TPS Star is a premium generalist channel that primarily features 
fi lms and sports. It will be merged with Orange Ciné Max as part of a 
partnership with Orange. The latter is the fl agship channel of Orange 
Cinema Series and the idea is to create a new premium channel called 
Orange Ciné Star. It will mainly feature fi lms and TV series.

Canal+ Group also publishes a range of twenty channels covering 
the most popular themes like fi lms (CinéCinéma channels), sports (Sport+, 
InfoSport), news (i>Télé), documentaries (Planète channels), lifestyle 
(Cuisine TV, Seasons), series (Jimmy, Comédie!), and youth (Piwi, Télétoon).

Canal+, the cinema channel
Canal+ broadcast about 360 fi lms in 2010. It offers all cinema 

genres and all the major fi lm industry events (the Cannes fi lm festival, the 
César and Oscar awards ceremonies) exclusively to subscribers.

The benchmark for television sports
Canal+ Group has developed widely-recognized expertise in sports 
coverage. Les Chaînes Canal+ cover over sixty of France’s top sports 
events: League 1 soccer, the main foreign championships (including the 
English Premier League, the Spanish Liga and the Italian Serie A), 
the Champions League, the Europa League, and also the Top 14, Super 14 
rugby in the southern hemisphere, tennis (including Wimbledon), golf 
(Vivendi Trophy), boxing, and track and fi eld events. Les Chaînes Canal+ 
offer an average of over 5,500 hours of sports per year, mostly live.

Canal+ Group
Canal+ Group is the leading pay-TV group in France. It is France’s leading operator in premium 
and theme-channel publishing and in bundling and distributing pay-TV offerings. A pioneer 
in the new uses of television, it is also a major player in fi lm production and distribution.

BERTRanD mEHEuT 
Chairman of the management 

Board of Canal+ Group
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 Arthur and the Revenge of Maltazard

HD precursor
A precursor of High-Defi nition (HD) via satellite in 

France, Canal+ Group broadcasts Les Chaînes Canal+ in HD 
on all equipped platforms, such as satellite, cable and ADSL. 
CanalSat offers 19 theme channels in HD on satellite and 
ADSL.

Canal+ and CanalSat on demand: 
watch when you want

Canal+/CanalSat on demand allows subscribers 
to watch or replay their programs when they want. 
This Catch-Up service, included in the subscription, is 
available directly on TV, computer, and mobile phones 
(smartphones and tablets). It has been very successful, with 
over 5 million programs viewed every month.

Topical programming
Canal+ continues to set the pace for entertainment 

programming and news with its topical programs like Le 
Grand Journal, Les Guignols de l’info, Le SAV des émissions, La 
Musicale, La Matinale, Dimanche+, and Spécial Investigation.

CanalSat, the leading multichannel offering
CanalSat is the leading multichannel offering in 

France, with over 300 channels, 60 of them exclusive. 
CanalSat is available by satellite, ADSL, DTT and catch-up TV.

At the leading edge of new uses of television
A pioneer of digital TV in Europe, Canal+ Group is 

number one in new TV practices. It is at the leading edge of 
pay-per-view TV, High-Defi nition and multiscreen distribution.

employees 
in 20104,534 
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Canal+ wants to be examplary 
in protecting young audiences
Frédéric Mion, General Counsel, Canal+ Group

Canal+ made an impression from its 
inception by offering its subscribers 
programs reserved for adults – a type 
of programming that had never been 
common on French television before. 
Taking that audacious step required 
us to provide a challenging guarantee 
– namely that only the appropriate 
audience would have access to such 
programming. 
That requirement, which has in no 
way become less stringent because 
of the trivialization of sexually explicit 
and violent content via different 

distribution media, is more than ever 
at the core of the Group’s concerns. 
and it is forcefully underlined in 
the Ethics Charter that applies to all 
employees and which requires them 
to “ensure protection of children 
and adolescents and, to that end, 
to apply the program rating in such 
a way as to ensure the acceptability 
of programming in terms of the 
protection of children and adoles-
cence” by displaying the symbols 
signaling the ratings of its programs. 
Concretely, the Group was an originator 
of the principal protective measures 
that are now part of the regulatory 

system, beginning with double 
encryption. Today, the Group’s efforts 
are concentrated on guaranteeing 
that all new technical media 
used in distributing its offerings 
(connected TVs, computers, game 
consoles, set-top boxes from third-
party partners, cell phones, etc.) 
apply the appropriate protection 
measures upstream. 
aware that no one can take the parents’ 
place in ensuring the protection of 
their children and adolescents, Canal+ 
works to inform and provide them with 
tools to enable them to fully exercise 
their responsibilities.
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StudioCanal, a major player in European 
cinema

StudioCanal, a subsidiary of Canal+ Group, is Europe’s 
leader in fi lm production, purchase and distribution on all 
media, including movie theaters, video, television, and video-
on-demand. It operates directly in the three largest 
European markets (France, the United Kingdom, and 
Germany). It owns the third-largest fi lm catalog in the 
world, with over 5,000 French, British, Italian, German and 
American titles.

In parallel, StudioCanal is active in international fi lm 
production, particularly for remakes, where it can draw on 
its extensive catalog. It has also set up special partnerships 
with world-renowned independent studios like Working Title. 
It is also present in animation and 3D through an agreement 
with nWave, a Belgian production company that is number one 
in Europe, which notably produced Sammy’s Adventures: 
The Secret Passage.

Canal+ Régie
Canal+ Régie is Canal+ Group’s exclusive advertising 

sales agency. A 100% Group subsidiary, it sells the advertising 
for the unscrambled programming of Les Chaînes Canal+, 
i>Télé, ten thematic channels published by the Group and its 
seven websites.

Stronger presence in the sports world
Canal+ Group plays a role in organizing sports 

events through its subsidiary Canal+ Events. Canal+ Events 
notably organizes the French Open tournament, the 
ATP tennis tournament in Montpellier, the Metz marathon, 
the Vivendi Trophy (France) and the European Winter X Games 
in Tignes.

It sells the foreign broadcast rights for the French 
League 1 and League 2 soccer championships, the League 
Cup, the Top 14 in France, OM TV, the French national 
basketball team, and the French basketball champion-
ship.

CanalPlay: Legal downloading of video
CanalPlay is Canal+ Group’s video downloading 

service. Available on computer and on cable, satellite, or 
ADSL television, it currently offers one of the largest VoD 
catalogs in France, with over 8,500 titles available, including 
over 3,500 fi lms. CanalPlay can also be accessed by game 
consoles (PSP and Xbox 360), and on some televisions and 
Blu-ray players from LG and Thomson. 

+Le Cube for design and innovation
+Le Cube is a top-of-the-line HD set-top box with an 

innovative design, launched in 2008. It comes with an Internet 
connection and a hard disk and provides access to exclusive 
services. Since September 2010, the Group sells an upgraded 
version equipped with an Internet connection via Wi-Fi. It is 
planning a massive rollout of this equipment to subscribers 
to give them increasingly customized, top-quality offerings. 
By the end of 2012, all satellite subscribers should be 
equipped with a box with an IP connection so that they can 
receive Les Chaînes Canal+ in HD, Catch-Up TV offerings, 
and all the additional interactive services.

Canal+ Group internationally
Canal+ Overseas, a subsidiary of Canal+ Group, is 

the largest French-speaking pay-TV operator in the French 
Overseas Territories and in Africa. Its offerings provide access 
to over 300 channels, principally in French, in the Caribbean 
(French Antilles and Guyana), the Indian Ocean (Reunion, 
Mayotte, and Mauritius), and the Pacifi c (New Caledonia 
and French Polynesia). It is also present in 30 French-speaking 
African countries and in Madagascar.

Canal+ Group is a major pay-TV player in Poland via its 
subsidiary Cyfra+, in which it has a 75% stake, which publishes 
the bundle of Canal+ premium channels and a bundle of over 
100 TV and radio channels, 63 in Polish. Cyfra+ reported 
1.5 million subscribers at end 2010. In January 2010, Canal+ 
Group launched K+, a new bundle of channels by satellite 
operated by its subsidiary VSTV in Vietnam.

 Adèle Blanc-Sec
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  €4,712 million in total revenues in 2010

            €690  million EBiTa in 2010
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The entire Canal+ station became accessible to 
hearing-impaired audiences thanks to subtitling 

adapted to all of its programs (fi lms, fi ction, and 
documentaries, and live broadcasts too, such 
as entertainment, news and sports shows). This 
represents about 8,000 hours of viewing, including 
2,500 hours of live broadcasts, now available with 
subtitling. Other programs are custom-made for the 
hearing-impaired, like the daily news program 
in sign language produced by Infosport or 

the edutainment program called Au pays 
des signes on Piwi, which teaches this 

language to children.

Canal+ Group is at the cutting 
edge of innovation. In 2010, it marketed 

the fi rst DTT pay-TV set-top boxes for Canal 
Ready-labeled television sets. It launched the 
sale of the new HD and Wi-Fi satellite decoder. 
For the 2010 Soccer World Cup, the Group 
launched Canal+ 3D, an events-based channel 
in 3D that broadcasts matches live. It also 
switched its Canal+ Sport channel to HD, 

allowing subscribers to experience this 
event with even greater intensity.

Canal+ Overseas has launched K+1 
(K+ One), the fi rst premium pay-TV channel 
in Vietnam, which further enhances the 
K+ offering launched in January 2010, 
made up of over 50 Vietnamese and 
international channels. K+1 offers the 

best of sports, movies, fi ction and 
documentaries. 

Canal+ Group has stopped 
analogue signal broadcasts. 
All subscribers still with 
an analogue subscription 

have been switched 
over to digital.  

      Canal+ Group 
 moves to all-digital 

        k+1, the fi rst premium 
pay-TV channel in Vietnam  

      Canal+ becomes 
 accessible to hearing-
 impaired audiences  

2010 Highlights
CANAL+ GROUP

  Canal+ Group 
 at the cutting edge 
 of innovation  

Canal+ Group allows for new television 
consumption trends and offers customers 

optional extra features on their standard 
subscriptions with additional mobile services 
(telephones, tablets), via an Internet connection 
(3G/3G+ or Wi-Fi). It notably provides offerings 
on iPad and Android systems. The Group is also 
launching a webTV service that gives access 

to Les Chaînes Canal+ and to CanalSat, as 
well as its Catch-Up TV services, via a 

broadband Internet connection.

          Canal+ and CanalSat 
 offerings available on 
 mobile phones and webTV  


