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The leader in New Generation Services
GVT has undergone rapid and continuous development since its founding 

in 2000. It is deemed a leader in New Generation Services such as high and 
very-high-speed broadband, Internet services, VoIP (Voice over Internet Proto-
col), and – starting in the second semester of 2011 – pay-TV via satellite using 
IPTV (television over IP) technology. It is the fastest-growing telecommunica-
tions service provider in Brazil. In 2010, its revenues increased by 43%. GVT 
offers innovative rate plans at highly competitive prices. Fixed-telephony 
and broadband services are offered in the form of monthly subscriptions. 
They account for 74% of Retail revenues in the Retail segment, which attends 
residential, professional, small and medium companies with the best quality.

Present on Brazil’s largest markets
Headquartered in Curitiba, in the State of Paraná in Brazil, GVT began its 

business activities as a competitor to the local Incumbent, in the regions of the 
Federal District and the States of southern and north-central Brazil and part of 
the northern regions (corresponding to Region II as determined by the general 
concession plan that divided the country for the provision of fi xed-telephony 
services). It operates in 97 cities in Brazil, all regions taken together, including 
Region I (Rio de Janeiro and the Northeast) and Region III (São Paulo). 

The company is pursuing its growth strategy by extending its network’s 
coverage to new key markets outside Region II in order to be present in all the 
country’s major population areas. In 2010, GVT launched business activities in 
thirteen new cities from which ten with the commercial launch. The company 
plans to locate in new cities in 2011, in particular in São Paulo, Brazil’s largest 
market. Its results from operations in cities outside Region II represent 
an increasingly signifi cant portion of GVT’s overall results – including total 
revenues and lines-in-service (LIS).

GVT is considered the alternative solution to the historical fi xed-telephony 
operators, with the best geographical coverage and the widest notoriety 
in the country. This enables the operator to gain market shares from its main 
competitors in its current areas of operation, as well as new areas where 
it launches services. In 2010, GVT has captured an average market share of 
22.2% of the voice and broadband market in the 97 cities where it operates.

Innovative products and advanced solutions
GVT offers a complete and diversifi ed range of innovative products and 

advanced solutions in both traditional telephony and Voice over IP, corporate 
data transmission, broadband, Internet services, and, in the future, pay-TV via 
satellite over IP. They are aimed at all market segments – private individuals, 

 GVT
GVT is Brazil’s leading alternative telecommunications operator. Boasting strong growth, 
it offers innovative fi xed-telephony, Broadband Internet solutions and products.

amoS GEniSH 
Chief Executive offi cer of GVT
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and Protect, a security package of services with back up online, 
parental control, anti spyware and anti-virus.

GVT’s new broadband generation, unlike the one of the 
Incumbents, delivers ultrahigh speeds of up to 100 Mbits/s at 
affordable prices. As the market shifts dramatically towards 
broadband, the company’s competitive advantages will con-
tinue to grow. In 2010, it reduced the price of its 15 Mb/s 
broadband offering. Its share in GVT’s sales jumped from 7% to 
almost 50%. Customers using bandwidths of 10 Mb/s and 
above accounted for 64% of its customer base. The company 
also increased the minimum speed of its broadband service 

professionals, and small, medium-sized, and large companies. 
This approach also allows the operator to offer all-in-one for-
mulas for all of these services. These solutions respond to the 
needs of customers who want a diverse range of products 
within an integrated offering, at attractive rates, while enjoying 
the best possible quality of service.

GVT’s presence across different markets with diversifi ed 
products and customer segments represents a competitive 
advantage for the company.

In 2010, GVT launched the Premium family, offering more 
than 11,000 minutes of local, mobile and long distance calls, 

employees 
in 20107,714 

Protecting youth: A success factor for GVT
Alcides Troller, Executive Vice President, marketing and Sales, GVT

we ended 2010 with 88% penetration 
of broadband in our customer base. 
we are, by far, the operator in Brazil 
with largest broadband service 
penetration. This is our strategy for 
offering high quality, high performance 
and excellent cost-benefi t relationship. 
on average, our clients browse at 
a 8.2 mb/s speed, against a 1.3 mb/s 

that is the average of the Brazilian 
market. we released protective 
services (Family Protect) with 
antivirus, anti-spam, anti-spyware 
and parental control. 
in only eight months, we reached 
a 13% penetration of these services, 
which also puts us in a leadership posi-
tion in Brazil in offering this service. 
on the social front, we expanded 
the scope of our campaign for the 

Responsible use of the internet, 
a project that teaches parents, 
teachers and children how to make 
good use of the internet and warns 
about the risks of the virtual world. 
we reached about 300 thousand 
people in 2010, almost twice of that 
of 2009. The campaign material was 
issued in printed and online versions 
in addition to an online game that 
makes learning easy.

 GVT advertising campaign
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 Power Music Club communication

Brazil’s most modern network
Designed with the aid of the most advanced technolo-

gies, the GVT network is Brazil’s most modern. With one of 
the country’s most extensive local access networks and long-
distance fi ber backbones, the company is positioned as the 
leader in New Generation Services and is able to extend its 
presence nationwide.

Its network’s NGN architecture, unique in Brazil, is based 
on FTTN (Fiber To The Node) technology. This allows GVT to pro-
vide its customers with integrated, fl exible, unique services, 
with very rapid deployment times. Proximity to its customer’s 
premises allows the operator to supply the best quality 
performance of any broadband Internet service on the market. 
GVT’s ADSL speeds are faster than those of the majority of 
its competitors. Thanks to the modernity and fl exibility of its 
network, it is the only Brazilian operator that can offer broad-
band speeds up to 100 Mbits/s to the general public. This 
means that it is in a position to meet the growing customer 
demand for a wide range of telecommunications, high-speed 
broadband and multimedia services.

Big share in portability of fi xed-line 
numbers

GVT is the leader for portability of fi xed-line telephone 
numbers, with a 58% market share in the cities where it ope-
rates. Since September 2008, thanks to portability, Brazilian 
companies and residential subscribers can change their 
telecommunications operators and still keep their telephone 
number. More than 872,000 GVT lines are currently in service 
thanks to this system.

from 3 to 5 Mb/s, making it the highest entry-level broadband 
speed on the market.

The record usage rates for its products and services are 
a result of the close ties the company maintains with its 
customers. The company also offers them exceptional service 
that strongly sets it apart from the other operators in the 
country.

Residential customers and SMEs
GVT provides its residential and SME customers with 

local and long-distance fi xed telephony and broadband 
services, long-distance services to customers holding lines 
supplied by other operators in cities in which it does not have 
local access presence, and Internet services under the POP 
brand, its Internet service provider, with network connections via 
the switched telephone network and via the broadband lines.

GVT also extends its offering with content services, 
e-mail and other multimedia services such as blogs, photo-
blogs, and hosting services, whether or not customers are 
subscribers to its Internet access services. The company also 
offers Voice over IP services under the VONO brand to residen-
tial and SMEs customers, in Brazil and abroad, regardless of 
the operator providing their broadband connection.

Corporate customers
GVT provides high-end, innovative products and services 

to middle-to large companies. The company offers managed 
services and integrated and personalized solutions from 
conventional telephony to VoIP services, including Internet 
services, private data networks and hosting.

         
  €1,029 million in total revenues in 2010

            €277  million EBiTa in 2010
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GVT reduced the subscription rate for 
15Mb/s broadband Internet, which includes the 

wireless modem and security features, by 20%. 
This decrease is in line with GVT’s strategy 
of remaining the telecommunications operator of 
choice for very-high-speed subscribers. The company 
also increased the minimum broadband speed 
service from 3 to 5 Mb/s, making it the highest 
initial speed on the Brazilian market. GVT also 

intends to be the leader on the Brazilian 
market for multiservice broadband by 

offering content, interactivity, and 
broadband managed services.

In 2010, GVT extended its business 
operations in thirteen new cities: 

Fortaleza (Ceará), João Pessoa and 
Campina Grande (Paraíba), Olinda 
(Pernambuco), Jundiaí, Sorocaba, Campinas, 
Piracicaba, Guarulhos and Osasco (São Paulo), 
Rio de Janeiro and Niterói (Rio de Janeiro), 
and Valparaíso de Goiás (Goiás). In addition, 
GVT began the preparation to start in the 
second half of 2011 the operations launch 

of São Paulo, Brazil’s main market.

GVT’s launch of the Power Music Club 
(www.powermusicclub.com.br) is an important 

stage in its trajectory. It is the fi rst company 
movement towards the content distribution over 

broadband. Developed in partnership with Universal 
Music Group, the service offers all Power GVT customers 
free unlimited access to thousands of songs and video 
clips by UMG artists around the world. Customers 
can also create and share playlists, get exclusive 
news, and participate in contests to win a visit by 
their favorite group or concert tickets in Brazil 

and abroad, with the possibility of a special 
meeting with the artist in person.

      GVT launches 
 the Power music Club 

      GVT extends 
 to new cities 

       new very-high-speed 
            offering  

GVT launches the game Edu, em o Uso Consciente 
da Internet (Edu in Responsible Internet Use). 

Developed in partnership with the CDI (Committee for 
Information Democratization), which works towards 

digital inclusion in Latin America, the game’s purpose is to 
encourage children, teenagers, parents and teachers to 
make better use of the technology. The game’s launch is part 
of a wider campaign by GVT that includes the publi-
cation of a guide to responsible Internet use, 
50,000 copies of which are in print and whose 
online version has had over 100,000 visitors. 
The guide is aimed at children, parents and 

teachers. GVT employees also visit schools 
during weekends to spread the use the 

Internet responsibly. In 2010, 44 volun-
teers visited 50 schools and met with 

1,000 students.

         GVT launches 
 the game “Edu in 
 Responsible internet use” 

GVT was voted best broadband provider on 
the Brazilian market for the second consecutive 

year by the readers of Info Magazine, Brazil’s 
leading technological publication. The company was 
also awarded the Frost & Sullivan prize for excellence 
in diversifi cation of its data transmission products 
in Latin America. Thanks to its management model 
and unique corporate culture, for the second year 
GVT is rated as one of the best companies to work 
for in two major rankings – in the magazines 

Você SA/ Exame and Época Negócios. In the 
latter’s classifi cation, GVT is also among 

the 20 most innovative companies 
in Brazil.

 GVT wins recognition  

2010 Highlights
GVT


