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Number one alternative operator in France
In 2010, SFR maintained its leadership with mobile subscribers and 

achieved excellent results in ADSL. It is the Number One alternative operator 
in France with 21.3 million mobile-phone customers and 4.9 million broad-
band Internet customers as of December 31, 2010, which represents 
33.1% of the mobile-telephony market and about 23% of the French market 
for high and very high-speed Internet (Source: Arcep – regulatory body 
for electronic communications and terminals, and SFR data). SFR’s very 
good performance in the fi xed-line Internet market was boosted by the 
launch of the new neufbox Evolution in November 2010, which brought in 
over 200,000 customers at end of February 2011.

The operator also won a tender call for additional 3G frequencies, 
which will allow it to support its customers in their new practices, notably on 
smartphones, and to deal with the extra traffi c generated by the widespread 
use of new services like video and social networks. It also obtained a permit 
from the French competition authority to create a new virtual mobile network 
operator (MVNO) in partnership with the French post offi ce.

Sharp growth of mobile Internet
Mobile Internet use continues to rise sharply, backed by booming 

smartphone sales. At the end of 2010, 28% of SFR customers were equipped 
with smartphones (compared to 15% in 2009). The voice and data bundling 
offers, like the new Absolu 24/24 offer, plus the advent of touch-screen 
tablets (SFR marketed the Samsung Galaxy Tab and the Apple iPad in 2010), 
have also helped develop this market.

A global business approach
SFR Business Team is an entity dedicated to the business market. It 

saw a sharp increase in smartphone sales in 2010. It has expanded its cata-
log of services to include merged communications and customer relations. 
It also launched a Cloud Computing offer, which lets companies benefi t 
from huge computer processing and storage facilities via a virtualized, 
shared platform hosted by SFR.

SFR
SFR is the largest alternative telecommunications operator in France. It is a global operator, 
equipped to bring end customers and businesses the best benefi ts of the digital world.

FRank ESSER 
Chairman and Chief Executive 

offi cer of SFR



homes, it has continued to develop femtocell, with a new, 
cheaper and more powerful version (SFR Home 3G). This 
service uses the convergence of SFR’s fi xed-line and mobile 
networks based on high-speed Internet. All communications 
(voice and data) sent from a mobile go through the fi xed-line 
network, thereby ensuring optimum coverage. Available in 
Spring 2011, it comes with the neufbox Evolution to make it 
simpler to use.

France’s leading alternative fi xed-line 
network

At the end of 2010, SFR had the largest alternative fi xed-
line network in France, with a high-speed fi ber optic network 
of almost 57,000 km extending into neighboring countries like 

An effective mobile network
At the end of 2010, SFR’s GSM/GPRS (enabling mobile 

telephony) network covered almost 99% of the French popula-
tion, the UMTS network (used for third-generation mobile 
telephony known as 3G/3G+) 92%, and the EDGE/3G/3G+ 
network (standards permitting mobile data fl ows) 97%. On the 
3G network, SFR has reached and even exceeded its coverage 
objectives set for the period 2000-2010, and increased the 
capacity to support new mobile Internet practices (the data 
fl ow doubled in one year). The operator wants to offer the most 
user-friendly mobile Internet experience to the greatest 
number. This primarily means improving the network’s quality, 
increasing the available capacity, and improving transmission 
links. Furthermore, to offer the best 3G coverage to customers’ 
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Evaluating and accompanying SFR’s sustainable 
development process
Blandine de Montlivault, Director, internal audit, SFR

in a context of growing expectations 
in the area of sustainable develop-
ment, SFR has adopted a process of 
continuous improvement. it endeavors 
to anticipate risks of different types, 
be prepared to adapt to new challenges, 
and, of course, monitor adherence 
to the commitments it makes.
Concretely, audits are conducted 

regularly by external providers 
– for example in the context of 
iSo 14001 certifi cation – or by 
our internal auditors. To strengthen 
their expertise, they can take 
special training courses or call 
in specialists where needed. 
The internal auditors work either 
on cross-cutting audits, integrating 
points related to sustainable 
development, such as relations 

with suppliers, or on specifi c topics 
– for example in preparation 
for obtaining the Diversity Label 
or for monitoring specifi c action plans. 
SFR’s internal audit Department 
also works on these topics with 
Vivendi’s internal audit Department, 
in particular on the occasion of the 
risks review presented to Vivendi’s 
Risks Committee.
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sessions, whether in pay, free, subscription, or Catch-Up TV 
mode, compared to 17 million in 2009. The number of ADSL TV 
subscribers rose to 2.7 million at the end of 2010, compared to 
2.1 million at the end of 2009.

Over 3.3 million pay video games downloaded
SFR offers over 1,600 video games for download with 

more than 60 games in High Defi nition. This offering has been 
extremely successful, with over 3.3 million pay video games 
downloaded in 2010.

Broader commercial coverage
SFR’s sales network includes over 7,000 sales outlets, 

including over 800 espace SFR sales outlets. At the end of 
2010, 80% of the French metropolitan population was less 
than twenty minutes away from an espace SFR.

Italy and Switzerland. This network links over 4,000 subscriber 
connection units (SCUs). It can be used to offer high-speed 
data services (ADSL 2+, fi ber optics, etc.) at optimized prices to 
the largest French population coverage of any alternative 
operator. Development of the home fi ber (FTTx) fi eld continued 
in 2010, enabling connection of some 500,000 potential 
households with fi ber optics (general-public customers).

Ever more fans of mobile TV-VoD
The TV-VoD (television on demand) offering on mobile 

phones had over 5 million subscribers at the end of 2010, 
compared to 3 million in 2009. It includes content adapted to 
mobile phones (VoD, content loops, and about 100 TV channels 
including the CanalSat bundle, the fi ve channels in the Canal+ 
bundle, and 30 Pass TV channels) and over 20 thematic 

channels accessible via mini-pass (Sports, 
Music and News).

Strong growth of VoD on ADSL 
SFR supplies over 10,000 programs 

(fi lms, documentaries, TV series, etc.) via 
video-on-demand. Its VoD offer rose 
sharply in 2010: it has recorded 58 million 

 SFR’s video-on-demand offering

         
 €12,577 million in total revenues in 2010

       €2,472  million EBiTa in 2010
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AFNOR awarded the 
Diversity Label to SFR. 
This distinction is a sign 
of quality recognizing the 

entire company’s commitment to fi ght 
discrimination and promote equal 

opportunity. SFR is the fi rst 
telecommunications operator 

to receive this label.

      SFR wins the 
 Diversity Label  

SFR is proposing the fi rst games-on-demand 
offering on television in Europe using Cloud 

Computing. neufbox HD TV (ADSL and fi ber) 
subscribers can now access a catalog of nearly 
30 games on demand on their television, without 
download, and without buying a console or game in 
physical formats, as with video on demand. This new 
service offers many advantages, including simplicity, 
affordable price, and easy access. To play, you 
just use the remote control or a joystick. The 

subscription has no time commitment and it can 
be taken out monthly or per unit.

SFR is proposing Multi-Packs, a program 
offering discounts on the plans of customers 
from a given household who have or subscribe 
to several of its services (mobile subscription, 
ADSL, blocked plan, 3G+ Internet key). Any family 
can now benefi t from a monthly discount of up 
to 20% if they have an Illimythics 5 Webphone 
subscription and a neufbox, or two 

Illimythics 5 Webphone subscriptions.

SFR Business Team has launched a 
complete hosting offering for businesses and 

computing service providers. Cloud Computing 
is a major innovation for companies that 
consists in outsourcing the digital resources 
they usually store (computer applications and 
servers, payroll software packages, business 
or Web applications, etc.) with an innovative 
economic model (payment per use, major 

savings by pooling resources).

         SFR Business 
 Team launches Cloud 
      Computing solutions 

           SFR: The fi rst 
      operator to reward 
 well-equipped households 

    a brand new games-
 on-demand offering 
       on television  

This new offering represents another 
advance for triple play because it offers a 

brand-new experience in the high-speed market. 
It combines the power of a latest-generation 

box with a fl exible 3D browser interface that 
makes the most advanced functions accessible and 
understandable. neufbox Evolution was ecologically 
designed from the start, with the most energy-
effi cient device of its type on the market, and it 
complements the existing neufbox offer, which is 
still available. The focus here is on the use of 

services: SFR has taken great care to make 
its innovations simple and easy to use 

for everyone.

     SFR launches 
 neufbox Evolution 

SFR was awarded fi rst prize in the fi xed-line telephony 
and Internet sector at the 7th edition of the customer 

relations competition called Podiums de la Relation Client 
organized by BearingPoint and TNS Sofres*. This prize 
recognized the company’s continuous investment in the 
relationship with its Internet customers. Determined to offer 
the best customer-relations experience and aware of the 
efforts that still need to be made, SFR will continue to invest 
in customer satisfaction, regardless of the channel involved 
whether the Customer Service department, espace SFR sales 
outlets, or the sfr.fr website.

* Annual survey conducted on 4,000 customers and users, 
175 companies and organizations assessed in 11 business 

sectors. This is the largest survey done in France in the 
customer relations fi eld.

     SFR is number one for customer 
 relations among internet and 
     fi xed-line telephony operators  

SFR

2010 Highlights


