
20 2010 Activity 
and Sustainable 
Development Report20 2010 Activity 
and Sustainable 
Development Report



212010 Activity 
and Sustainable 

Development Report 212010 Activity 
and Sustainable 

Development Report

 Video games



22 2010 Activity 
and Sustainable 
Development Report

Headquartered in Santa Monica, California, Activision Blizzard main-
tains operations in the U.S., Canada, the United Kingdom, France, Germany, 
Ireland, Italy, Sweden, Spain, the Netherlands, Australia, South Korea and 
China.

Activision Publishing
Activision Publishing Inc. (Activision) is a leading worldwide publisher 

of interactive software products and peripherals. It develops and publishes 
video games for various consoles, handheld platforms, mobile devices and 
the PC through internally developed franchises and license agreements.

Activision Publishing is known essentially for its action and adventure, 
sport, role-playing, simulation, music, and fi rst-person action video games. 
The latter have long experienced great success, in particular the Call of Duty 
franchise, which Activision Publishing plans to continue developing. As of 

today, it has produced some 4.8 billion in revenue and its online community 
numbers approximately 20 million active players around the world.

The strength of the Call of Duty game online presence, its large 
base of players, coupled with the growing installed base of Internet-

connected game consoles, provides Call of Duty with a competitive 
advantage that is diffi cult for competitors to replicate.

The latest game in the Call of Duty franchise, Call of Duty: Black Ops, 
was launched on November 9, 2010 and became the biggest entertainment 
launch ever in its fi rst 24 hours, selling approximately $360 million in North 
America and the United Kingdom*. This marked the second consecutive year 
that Call of Duty set day one launch records across all forms of entertain-
ment. The game also established an all-new fi ve-day worldwide sell-through 
record of more than $650 million, exceeding Activision’s previous fi ve-day 
worldwide sell-through record of $550 million* set by last year’s Call of Duty: 
Modern Warfare® 2.

In 2010, in addition to Call of Duty: Black Ops, Activision Publishing 
released the following games: Bakugan™: Defenders of the Core, Blur™, 
Cabela’s Dangerous Hunts™, Cabela’s Monster Buck Hunter™; map packs for 
Call of Duty: Modern Warfare 2™; DJ Hero 2™, GoldenEye 007™, Guitar Hero®: 
Warriors of Rock™; How to Train Your Dragon™, James Bond 007: Bloodstone, 
Tony Hawk®: Shred™, Spider-Man™: Shattered Dimensions, Shrek Forever 
After™, Singularity™, Transformers: War For Cybertron™ and Zhu Zhu Pets™.

Activision Blizzard
Activision Blizzard is one of the largest video game publishers and online entertainment 
companies in the world. It was formed in 2008 by combining Activision and Blizzard Entertainment, 
two major players in the fi eld of video games.

* Internal Activision estimates.

 Guitar Hero®: Warriors of Rock™
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World of Warcraft, the most popular online 
role-playing game

A massively multiplayer online role-playing game is a 
video game played only online via an Internet connection 
simultaneously with thousands of other connected players. 
The player, after having purchased a copy of the game and 
installed it on a computer, takes out a subscription for a period 
of his or her choice allowing access to the game universe, 
whose principal characteristic is constancy. As a result of this 
principle, customer assistance is required 24 hours a day, 
seven days a week. This service is provided by “game masters” 
who step in at any time to help players overcome their 
diffi culties, whether they be technical incidents, or problems 
related to the illicit behavior of other players.

Since its launch, World of Warcraft has experienced 
strong regular growth. In August 2010, the company made 
available its second extension, World of Warcraft: Wrath of the 

Blizzard Entertainment
Blizzard Entertainment is a development studio and 

publisher of entertainment software of world renown, known 
for creating some of the most popular games in the sector. 
With the success of World of Warcraft, launched in 2004, it is 
leader in the category of subscription massively multiplayer 
online role-playing games (MMORPGs), both in terms of 
number of subscribers and of revenue. Blizzard develops 
internally and produces games for the Windows and Mac 
platforms and manages Battle.net®, its proprietary platform 
dedicated to its online games.

Blizzard Entertainment generates revenue through-
out the world in different ways – via subscriptions (players 
of World of Warcraft, prepaid cards and other auxiliary 
online revenue), retail sales of game packs, and revenue 
from licenses via distribution agreements with local 
partners.

 World of Warcraft: Cataclysm
employees
in 2010 7,695 

The creative process at the core of success
Dave Stohl, Executive Vice President of Studios, activision Publishing

at activision, we recognize that the 
creative process is at the root of our 
success. Everything that we do calls 
on the imagination, intellectual and 
creative talent of the engineers, artists, 
designers and producers at our studios. 
it is their insight and innovation, their 

passionate commitment to making great 
games that is the reason why audiences 
turn to us for their game experiences. 
By attracting and retaining the best 
creative talent in the industry we pro-
vide gamers with variety, quality and 
originality that they can’t fi nd anywhere 
else. we are committed to nurturing 
and supporting the creative spirit of 

developers, both at our studios as well 
as in the independent development com-
munity. To ensure that we have the talent 
we will need for the future, we have 
established the activision independent 
Games Competition, which is designed 
to foster creativity and innovation from 
rising talents whose ideas need support 
to reach their full potential.
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throughout the world, and notably in North America, Europe, 
South Korea, Australia, New Zealand, Russia, Brazil, Chile, 
Argentina, Southeast Asia and the Taiwan, Hong Kong and 
Macao regions. The game broke strategy game sales records.

In parallel, Blizzard launched a new version of Battle.net, 
its online game service, and succeeded in making it the most 
popular destination for Blizzard players. In addition to 
StarCraft II: Wings of Liberty and World of Warcraft, Battle.net 
will handle Blizzard’s upcoming new games. The platform is 
designed to enable players to remain connected with their 
friends, regardless of what Blizzard game they are playing. It 
gives them perfected communication functions, a social net-
work, and the possibility of contact between players and 
makes digital content available, providing a unique online 
experience to millions of players on multiple brands.

Activision Blizzard: 
A portfolio of successful franchises 

Activision Blizzard’s portfolio, made up of successful 
franchises, is unparalleled in its sector. These franchises 
should provide the company with a solid foundation for long-
term growth. Activision Blizzard intends to grow its biggest 
franchises, establish new online business models, expand 
within Asia and into new geographies and continue to partner 
with the industry’s best development talent.

Lich King®, for the Chinese players, and it broke new records 
for participation. On December 7, 2010, it published World 
of Warcraft: Cataclysm®, the third extension, in all countries 
where game support is provided, excepting China. The launch 
was an opportunity for Blizzard to create new content aimed 
at all players and to update most of the existing content to 
offer players an even more perfected and entertaining game 
experience.

Today, World of Warcraft is available in North America, 
Europe (including Russia), China, South Korea, Australia, 
New Zealand, Chile, Argentina, and Southeast Asia and in
the Taiwan, Hong Kong and Macao regions. On the Asian 
market, Blizzard distributes World of Warcraft either directly 
through its local subsidiaries or via partnership and licensing 
agreements. 

In 2010, Blizzard Entertainment extended its digital dis-
tribution capabilities while developing the worldwide imprint 
of its brand. On July 27, 2010, the company launched the new 
opus of StarCraft, StarCraft II: Wings of Liberty simultaneously 

 Call of Duty: Black Ops

 Transformers: War For Cybertron™

         
 €3,330 million in total revenues in 2010

       €692  million EBiTa in 2010
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For calendar 2010, Activision Blizzard was the #1 
publisher overall in North America and Europe. Call 

of Duty: Black Ops™ was the #1 title in the market 
overall in North America and Europe selling through 
more than 20 million units in the calendar year. 
In addition, Activision Blizzard was the #1 publisher 
on the PC in North America and Europe and had 
three of the top-fi ve titles with Starcraft II: Wings 
of Liberty™, World of WarCraft: Cataclysm™ and 

Call of Duty: Black Ops. 
(Source: The nPD Group, Charttrack and Gfk).

         activision Blizzard 
    leads game publishing in 
 north america and Europe  

ACTIVISION BLIZZARD

Activision entered into an exclusive 10-year 
partnership with Bungie, the developer of 
blockbuster game franchises including Halo, 
Myth and Marathon, to bring Bungie’s next big 
action game universe to market. Under the 
terms of the agreement, Activision will have 
exclusive, worldwide rights to publish and 

distribute all future Bungie games 
based on new intellectual property 

on multiple platforms and 
devices.

      activision partners 
 with Bungie studios  

Call of Duty: Black Ops was released on November 9, 
2010. In 24 hours, it became the biggest launch in 
the history of entertainment. The game posted some 
360 million dollars in sales in North America and 
the UK. It also set a new fi ve-day market record, 
at more than 650 million dollars. It was the 

second consecutive record-launch year for 
the franchise.

    Call of Duty: Black Ops, 
 record-breaking launch 

Activision Blizzard launches the latest 
extension for its MMORPG World of 
Warcraft. World of Warcraft: Cataclysm set 
a new sales record with 3.3 million copies 
sold the fi rst day. It is the fastest-selling 
game in history. The World of Warcraft 
franchise also exceeded 12 million 

subscribers worldwide in 2010.

  World of Warcraft: 
Cataclysm, a 

 phenomenal success 
StarCraft II : Wings of Liberty 

was released on July 27, 2010, 
simultaneously worldwide. Within 
48 hours, 1.5 million copies had been 
sold; more than 3 million units were 
sold during the fi rst month on sale. 

StarCraft II: Wings of Liberty is 
the fastest-selling strategy 

game of all time as of 
today.

      StarCraft II: 
 Wings of Liberty, 
 the fastest-selling game 

2010 Highlights


